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Implementing EAN13 and Price Ticketing at Source 
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 Client Issue 
 
A high-end fashion retailer, with a presence in the USA and Europe, were
re-examining their supply chain and logistics strategy to identify ways in
which they could improve the timeliness of their product delivery to the shop
floor.      
 
Specifically, the client wished to reduce logistical costs and improve turn
times at their Distribution Centres.  Key to this was the provision of floor
ready merchandise with standardised ticketing.   
 
A number of problems were identified within their existent product-labelling
model.  Namely, the point of ticketing varied with different vendors and
customers, vendors were operating their own procedures and methods, and
the ticket numbering employed was not compliant with GEN coding
standards and European numbering conventions.   
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